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Ask Before
You Act!!!
Visit us on the internet at

byucougars.com/compliance

Q & A:
Question: If I am approached by a reputable media entity wishing
to interview me and/or include me in their magazine or newspaper,
what should I do?

Answer: Always check with your sport’s information director
from the media relations office prior to participating in any
activity involving the media. They are there to protect you and
help ensure that the NCAA guidelines are followed. If you are
being asked to promote any product, or it could appear that
you are seen as promoting a product or entity, check with the
compliance office prior to doing so. It would likely cause you
to be ineligible.

UA reports violation over magazine photo
spread
December 15, 2009
The University of Arkansas released a statement today regarding a
self-reported secondary NCAA violation involving the improper use
of men’s basketball student-athletes’ images in a local magazine
article.
The images appeared in the December issue of “Celebrate Arkansas”
that hit newsstands a few weeks ago. Arkansas players Courtney
Fortson, Rotnei Clarke, transfer guard Jeff Peterson, as well as
coach John Pelphrey were featured in a photo shoot wearing clothes
from several local businesses. According to the statement released
by the UA, it was the photo captions giving a nod to the local
businesses who provided the clothing that resulted in the secondary
NCAA rules violation, and subsequent report.
NCAA bylaw 12.5.2 outlines “impermissible” use of a student-athlete
in advertising. Rule 12.5.2.1 says that an athlete is not eligible for
competition it he/she “accepts any remuneration or permits the use
of his or her name or picture to advertise, recommend or promote
directly the sale or use of a commercial product or service of any
kind.”
According to the statement, the captions advertising local
businesses were added by the publication without the knowledge of
the University officials who approved the interview and photo shoot,
and the University did not approve “any non-editorial use” of the
student-athletes’ images as part of the article.
US officials say they received no compensation from the media
outlet and do not expect the matter to affect eligibility; however, a
secondary violation has been reported.

